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INTRODUCING
THE VAN GOGH
MUSEUM EDITION

Axel Riiger, Director of the Van Gogh
Museum Amsterdam explains:

“When Van Gogh began painting at the age of twenty seven, his skills were
not developed nor recognized. But ten years later, after an intense period of
struggle and self-introspection, his craft improved dramatically. Slowly he
began to gain recognition as an exceptional artist, whose bold colors,
rugged brushstrokes and original subject matter had the power to
transform art forever. Now, some 120 years later, the art world worships the
extraordinary intensity of emotion of Van Gogh’s paintings. It has proven to
be a timeless contribution. His works speak directly to all peaple of all ages.
[ strongly believe our Van Gogh Museum Edition Collection will not fail to
impress and inspire you, and yours, for years to come.”
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" INTRODUCING
THE VAN GOGH
MUSEUM EDITION

Fulfilling Vincent's wish.

Vincent van Gogh was revolutionary. He began his life studying to become a
preacher in The Netherlands. Though he later switched occupations, he
never lost his connection with the downtrodden.

The Van Gogh Museum Editions are surely everything Van Gogh ever
wanted in terms of fulfilling his mandate to serve the people. The Van Gogh
Museum Edition Collection is the name given by the Museum to herald the
arrival of this revolutionary technology known as Reliefography.

In this context, it is no surprise that Van Gogh wanted prints of his treasures
to be shown to as many people as possible. On the next page, Van Gogh’s
own words in a prescient letter he scribed to his brother Theo. ..




In 1882, Eight years before his death,
Vincent wrote a prescient letter to his
brother Theo suggesting that he would

like to see prints of his paintings made
available to the people.

“What | wrote to you in my last letter about a plan for making prints for the
people is something to which | hope you'll give some thought one day. |
don't have a fixed plan about this myself as yet... But | don't doubt the
possibility of doing something like this, nor its usefulness. Nor can | doubt
that people can be found whose heart would be in it. In short, | believe it
could be done in such a way that no one would regret having taken part.”

With a handshake,
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How close have yo

ITION

u ever been to

a Van Gogh Masterpiece?

It took 7 years to develop The Van Gogh Museum Edition, which consists of 9
certified masterpieces. They resemble the original painting as closely as

possible. Brightness, scale, co
minute detail. With the nakec

or, structure and texture are captured in every
eye one cannot distinquish the difference. This

has been made possible by a

natented method developed in close cooperation

with Fuji Film Belgium and owned by the Van Gogh Museum.




INTRODUCING
THE VAN GOGH
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Willem Vincent van Gogh, Ambassador of
the Van Gogh Museum Amsterdam

“The Van Gogh Museum Edition brings Vincent's art closer to those who love
his art so deeply and profoundly. When | see, for example, the Sunflowers |
feel the same emotion as seeing the original one. You can see that the
Editions are exactly alike the original paintings. The same size, the same
colors and brightness as well as the same frame. And as Vincent is famous
for his use of thick oil paint, it is in contrast with using diluted oil paint. You
now can feel the real structure he wanted to express. All together that’s
really an addition in experiencing Vincent’s art. Vincent would have been

proud to see these results.”
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THE COLLECTION

HARVEST, 1888 THE BEDROOM, 1888 ALMOND BLOSSOMS, 1890 BRUSHWOOD, 1889 FISHING BOATS ON THE BEACH, 1889

SUNFLOWERS, 1888 WHEATFIELD UNDER THUNDERCLOUDS, 1890 LANDSCAPE AT TWILIGHT 1890 BOULEVARD DE CLICHY, 1887
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INTRODUCING
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Attract & connect with affluent and
influent audiences.

The Van Gogh Museum Edition on Tour is a story telling sales exhibition specifically

targeted to engage the local community and provide opportunities to attract & | - G
connect with affluent & influent audiences. '

The Van Gogh Museum Edition on Tour contributes to the mission of the Van Gogh
Museum to make the life and work of Vincent van Gogh and the art of his time

accessible to as many people as possible in order to enrich and inspire them.

A 4 week tour will be open to the public at location. As part of the The Van Gogh
Museum Edition, the location will execute a variety of activations, specifically targeted

to engage the local community including schoolchildren and the visually impaired. TRIBUTE
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Entrance

AN IMMERSIVE EXPERIENCE
LAY OUT
INVITES TO INTERACT

An exclusive opportunity to encounter Van Gogh’s world at close range,

Exit

to share and enjoy his genius with others and to become actively 9Van Gogh Masterpieces

involved in his le gacy. Affiliate products sales point

Lounge area

Interactive video displays

The Editions are for sale as part of a limited, certified, numbered and o
Visitor’s route

therefor collectable collection. Cloiiing Cistaling shabitig

private events

The Van Gogh Museum Edition on Tour is designed as a flexible setup

with which we are able to create a custom plan that will blend in with

2nd Entrance

the available space in the best way possible. (Optional)
Setup example

TRIBUTE
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INTRODUCING
THE VAN GOGH

MUSEUM EDITION ON TOUR

» The Van Gogh Museum Edition on Tour is a top quality turn key event with high
stakeholder value.

- High exposure by connecting Simon's iconic properties to one of the world's most
iconic brands.

« Enrich the mall experience in a very sympathetic and festive way by bringing
International culture and art close to the community.

- Positive publicity by an integrated program to display and educate school children,
the blind seniors as well as culturally attuned community membetrs.

- Significant contribution to the CSR program.

- Significant increase in shopping mall traffic (up to 8% experienced).

- High profile brands partnership/sponsoring.

- Profitable exploration.
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PASSION THAN OF BOREDOM"
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VAN GOGH MUSEUM EDITION
AFFILIATED MERCHANDISE

A high end range of affiliate
products are available for
purchase that enables to relive
the Van Gogh Museum Edition
collection at home.




VAN GOGH MUSEUM EDITION
SPONSORS

Y Heineken

Some well known brand names
have contributed to the Van
Gogh Museum on Tour for their
positioning by sharing in high- RENNIE ,

end Events and Media exposure. o / WW

REALTY HOTELS & RESORTS

OShell

0000
| ——— ]
KLM Roval Dutch Airlines

RBC
@ Royal Bank
R

e of Canada

)

HSBC
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(REATING
AN UNFORGETTABLE
EXPERIENCE

The collaborations and acquaintances we have struck up over
the years include, among others, actors and narrators playing
Van Gogh, musicians and writers working on Van Gogh, experts
of his work, museum curators and directors, technology
specialists, and Van Gogh relatives. Recently, it has been our
privilege to arrange a number of such relations’ contributions
during the Van Gogh Museum on Tour display, thereby greatly
increasing their media impact. See the press section of our
website for photo impressions.

www.vangoghmuseumedition.com

Van
Gogh
Museum

Amsterdam
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